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1. Executive Summary 

This survey explores how young people in the UK perceive and engage with both domestic and 
international culture. Key areas of investigation include: 

●​ Recognition of British figures in music, acting, film, fashion, literature, and digital media. 
●​ Engagement with global cultural trends. 
●​ Attitudes toward British identity and traditions. 
●​ Perceived potential of UK cultural sectors to influence global culture over the next 

decade. 

Key highlights: 

●​ Top influencers: Harry Styles (fashion), Millie Bobby Brown (acting), KSI (digital 
content). 

●​ Global recognition: Ed Sheeran, Adele, and Coldplay dominate music awareness. 
●​ Cultural engagement: Social media, international music, and food are primary forms of 

cultural interaction. 
●​ UK creative potential: Film & TV, music, and fashion are viewed as the strongest 

sectors for future global influence. 

 

2. Recognition of British Figures 

2.1 Music 

 

Artist % Recognition Notes 



 

Ed Sheeran 23.4% Dominates across all ages/regions 

Adele 18.2% Especially popular among females and 
older respondents 

Coldplay 16.1% Consistent across regions 

Central Cee 13.4% Strong among 19–22-year-olds and 
London 

Harry Styles & One 
Direction 

12% approx Popular among younger females 

Arctic Monkeys, Stormzy, 
Dave 

9% Higher recognition among 
16–18-year-olds; regional variation 

 
Insights: Younger respondents (16–18) favour urban and contemporary pop/rap acts, while 
older young adults (23–24) prioritise mainstream, established artists. Regional trends reflect 
local music scenes: London favours Central Cee, Stormzy, Dave; Scotland favours Lewis 
Capaldi and Calvin Harris; North West favours Oasis and Arctic Monkeys. 
 

2.2 Acting 
 

Actor/Actress % Recognition Demographic/Regional Notes 

Tom Holland 34.7% Broad appeal across age, gender, and 
regions 

Millie Bobby Brown 23.4% Strong among 16–22-year-olds 

Tom Hardy 17.8% Popular among older and male 
respondents 

Idris Elba 12.75% Consistent recognition 

Florence Pugh, Andrew 
Garfield 

Rising Mid-20s audiences 

Insights: Influence among Gen Z is increasingly fragmented; nearly 10% believe no actor has 
had major global impact. Rising stars like Damson Idris, Ashley Walters, and Mark Rylance 
indicate recognition of actors outside mainstream blockbuster franchises. 



 
 

2.3 Film Directors 
 

Director % Recognition Observations 

Christopher Nolan 27.9% Highest among males, 23–24-year-olds 

Sam Mendes 20.5% Broad recognition; favored by females and older 
respondents 

Matthew Vaughn 17.6% Slightly higher appeal to mid-20s 

Guy Ritchie, Edgar 
Wright 

~15–17% Consistent across ages 

Emerald Fennell 11.6% Leading female director; recognized among 
females & 21–22-year-olds 

Insights: Gen Z appears less director-centric; 15% felt no director had major global impact, 
suggesting influence is increasingly franchise- or actor-driven. 
 

2.4 Fashion Figures 
 

Figure % 
Recognition 

Notes 

Harry Styles 25.7% Cross-gender appeal; reflects inclusivity and 
celebrity-driven fashion 

Vivienne 
Westwood 

22.1% Strong female recognition; legacy influence 

Victoria Beckham 19.5% Appeals to older segments 

Molly-Mae Hague 18.6% Younger audience appeal 

Charli XCX 18.5% Popular among 16–22-year-olds 

Kate Moss 16.7% Legacy recognition among mid-teens/early 20s 

 



 
Insights: Celebrity-driven and contemporary figures resonate most with younger respondents, 
while traditional designers maintain influence among older youth. 

 

2.5 Digital Creators 
 
 

Creator % Recognition Notes 

KSI 27.6% Dominates male and London audiences 

Sidemen 24.6% High impact in urban areas 

Beta Squad 16.6% Strong among 16-18-year-olds 

Niko Omilana 16.4% Regional variation: high in North West/ East 
Midlands 

Molly-Mae Hague 14% Female audiences 

 
Insights: Gen Z shows a micro-generational divide: 16–20-year-olds favour entertainment and 
group creators, 21–24-year-olds lean toward lifestyle and influencer content. ~9% believe no UK 
creator has major influence. 
 

2.6 Literature 
 

Author % Recognition Notes 

J.K. Rowling 39.7% Dominates across age 
groups 

David Walliams 15.9% Popular with younger 
respondents 

Jacqueline 
Wilson 

15.8% Children’s/YA literature 
influence 

Other notable 
authors 

Zadie Smith, Malorie Blackman, Bernardine 
Evaristo, Neil Gaiman 

Regional and age-specific 
recognition 

 
Insights:  



 
 

●​ Recognition skews toward children’s and YA literature for younger respondents; Rowling 
maintains broad international recognition. 

 
●​ Popular children’s authors: David Walliams, Jacqueline Wilson, and Michael Morpurgo 

are recognised by a significant number of respondents, especially among younger age 
groups. 

●​ “Do not know” response: 14.31% of respondents didn’t select any author, showing some 
unfamiliarity with contemporary UK authors. 

 

3. Engagement with British Culture 

3.1 Everyday Cultural Practices 

Top ways young people connect with British culture: 

1.​ Traditional British food & drink – 31.9%​
 

2.​ Watching British TV/film/shared media – 30.4%​
 

3.​ Family traditions blending cultures/generations – 27.8%​
 

4.​ Bank holidays & long weekends – 26.4%​
 

5.​ Sports culture & events – 22.3%​
 

Observations: Every day, communal experiences dominate over ceremonial or elite traditions. 
Age, gender, and region shape expression: 

●​ Women emphasise food, family, and holidays; men emphasise sports and festivals.​
 

●​ Urban centres (London) prioritise media and multicultural experiences; smaller regions 
emphasise family and tradition.​
 

●​ Younger teens (16–18) engage broadly with media and popular culture; older youth 
(23–24) focus on home-based and family traditions. Faith-based identity is highest in 
Northern Ireland, lowest in London/Wales. 

 

3.2 Global Cultural Engagement 



 
Primary forms of engagement with international culture: 

 

Form % Engagement 

Social media (TikTok, Instagram, YouTube) 49.1% 

International food 38.8% 

Music from abroad 38.1% 

International films/TV 29.3% 

Fashion 17.9% 

Insights: Digital and popular culture dominate; traditional forms (arts, literature, crafts) attract 
<15%. Only 5% do not engage with international culture. Younger respondents engage more 
with social media and music; older groups prioritise film, food, and festivals. 

 

3.3 International Music Preferences 

Top global genres: 

1.​ US Hip Hop/Rap – 39.9%​
 

2.​ K-pop – 21.2%​
 

3.​ Country/Country Pop – 20.8%​
 

4.​ Afrobeats – 18.8%​
 



 
5.​ Reggae – 16.6%​

 

Trends: 

●​ Younger teens (16–18) favour US Hip Hop and Afrobeats; K-pop rises for 19–20.​
 

●​ Gender: females favour K-pop and Reggae; males favour Hip Hop and Country.​
 

●​ Regional: Cardiff  and Liverpool favour Country / country pop; Glasgow and Newcastle 
favour K pop. 

 

3.4 Film-Watching Preferences 

Most influential factors in film choice: 

1.​ Genre/style – 35.8%​
 

2.​ Story/plotline – 30.8%​
 

3.​ Popular actors/directors – 19.5%​
 

4.​ Friend/family recommendation – 18.8%​
 

5.​ Trailer/teaser – 18.4%​
 

6.​ Social media buzz/memes – 17.4%​
 

7.​ Streaming/platform availability – 16.9%​
 

Observations: Younger audiences weigh genre, story, and social influence more heavily; older 
23–24s may slightly emphasise storyline and reviews/ratings more than younger ones. 

Awards, diverse representation, and music are less frequently prioritised. Diverse representation 
not being on the list is quite interesting. 

 

4. Future of UK Cultural Influence 

Young people identify sectors with the most potential to influence global culture: 



 
 

Sector % 

Film & TV 38.1% 

Music & performing arts 28.9% 

Fashion & style 27.8% 

Video games 23.4% 

Digital content creation 21.8% 

Insights: 

●​ Film & TV are widely regarded as the strongest global export.​
 

●​ Fashion has particularly strong female and urban appeal.​
 

●​ Gaming and digital content are rapidly rising among younger audiences. 

5. Attitudes Toward International Culture 

●​ 71.9% agree that global cultural exchange helps the UK learn from others.​
 

●​ 66.5% agree it makes UK culture more exciting.​
 

●​ 67% agree it strengthens global relationships. 

All the above percentages combine ‘Strongly agree’ and ‘Somewhat agree’​
 

Patterns: 

●​ Gen Z value international culture as enriching, inspirational, and connection-building 
●​ Females and younger respondents (16–22) are slightly more positive. 
●​ Attitudes toward international culture were more positive in Northern Ireland, Scotland, 

and larger metropolitan areas (e.g., London, Manchester). Smaller cities, such as 
Plymouth and Cardiff, demonstrated lower levels of agreement overall. 

●​ A significant proportion of respondents did not consider international culture essential. 
Between 30% and 50% described it as either “nice to have” or “not a priority,” indicating 
that many see it as optional rather than a core focus. 

 



 
5. Methodology 

The research was conducted by Censuswide, among a sample of 2501 
16–24-year-olds nationally representative. The data was collected between 16.10.2025 
- 28.10.2025. Censuswide abides by and employs members of the Market Research 
Society and follows the MRS code of conduct and ESOMAR principles. Censuswide is 
also a member of the British Polling Council. 
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